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“ When it gets tough, remember why you do what you do. “
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Steven Satour – a driven Indigenous Aus-
tralian entrepreneur – is more than happy 
that he has achieved his childhood dream 
of working in the tourism sector and shar-
ing his Indigenous culture with the outside 
world.

“Australia is home to the oldest living cul-
ture of the world. Its landscape is so vast 
and different it provides for so many rich 
and unique experiences.” said Satour, in an 
interview, with pride evident in his voice. 

Satour is the founder, CEO and managing 
director of Iwara Travel, an Indigenous 
Australian-owned and operated business 
specializing in Indigenous tourism expe-
riences. Satour, is a Yankunytjatjara and 
Pitjantjatjara from Central Australia. These 
Indigenous groups are from the desert 
region of Australia.

According to Satour, Iwara is an Indige-
nous Australian Anangu word from Uluru 
that describes the tracks of his ancestors.

He described the Indigenous cultural back-
ground of the term this way: “The Uluru–
Kata Tjuta landscape was formed by the 
Tjukuritja ancestral beings as they trav-
elled across the country. The trees, moun-
tains and living creatures were all created 
by the Tjukuritja, and some of their spirit 
remains behind at each place where they 
left their essence. The landscape is inte-
gral to the Tjukurpa (Dreamtime) — the 
body of law, history, knowledge, religion 
and morality that binds people, landscape, 
plants and animals. One of the most im-

portant aspects of the Tjukurpa is the way 
that are lands are interconnected spiritu-
ally and socially by the Iwara, or tracks, 
of our ancestors. The significance of our 
sacred sites lies in the way they are inter-
connected by these ancestral tracks.”

Iwara Travel, he says, provides visitors 
and tourists with a unique cultural experi-
ence. He is also quite pleased that Indig-
enous-based tourism in Australia provides 
jobs for Indigenous people and revenue 
for the country and also works to protect 
natural and cultural resources for future 
generations.

“I think the best way to develop appre-
ciation for our culture is through immer-
sive experiences that have ‘edu-tainment’ 
value and with so many ways to express 
our culture we have more opportunities to 
connect with people’s individual likes etc.,” 
he said, in a past media interview. 

Iwara Travel connects tourists and visi-
tors to Australia with authentic Indigenous 
cultural providers and operators. They are 
then able to customize a cultural experi-
ence that works for them. For example, 
some operators have provided traditional 
dance performance, cleansing smoking 
ceremonies, traditional food experiences, 
cultural awareness events, and story tell-
ing sessions. 

Satour describes his business this way: 
“Iwara Travel is a one stop shop for the 
‘culture experience seeking’ traveller. We 
offer Aboriginal travel packages; to travel-
lers looking to experience the essence of 
Australia from the First Australians.”

Satour says his business has been able to 
monetize these rich cultural experiences 
for each individual client.

“We are cultural connectors. Working with 
our clients to embed and deliver cus-
tomized Indigenous experiences into the 
workplace through; major events, meet-
ings, functions, host delegation or product 
launches. We take on the work of sourcing 
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the best Indigenous experience appro-
priate to your event,” he said in a media 
interview.

“[They have been] consistently been 
amazed of the depth of our culture, realiz-
ing they can be involved through art, danc-
ing etc. and then asking what we can do in 
our role to support and promote more.”

Satour has been working in the tourism 
industry since his teenage years and he is 
stoked that he has been able to develop 
an entrepreneurial venture from his pas-
sion. A lover of the Australian landscape, 
he is also the founder of Story Maps Travel 
Australia. As well as running Iwara Trav-
el, Satour also co-chairs the City of Syd-
ney Aboriginal Advisory Committee and 
currently sits on the National Aborigines 
and Islanders Day Observance Committee 
(NAIDOC) Committee, a body that makes 
decisions regarding NAIDOC activities. 

When asked by reporter Emily Nicol in a 
previous media interview with NITV (Na-
tional Indigenous Television in Australia) 
why he loves what he does, Satour shared 
a few key reasons. “Getting to learn about 
other countries and cultures all across 
Australia, seeing how we are the same, 
different and connected both traditionally 
and in today’s world. Also seeing visitors’ 
perspectives and understanding of Indig-
enous Australia shift positively is really 
rewarding.”

Satour brings over a decade of experience 
in communications, marketing, event and 
project management across various sec-
tors including: education, Not-for-profits, 
tourism, employment and small business.  
In the way of education, Satour completed 
an Indigenous Master Business Course at 
the Melbourne School of Business at the 
University of Melbourne Business School. 
At the present time, he is working on a 
Bachelor of Business Administration de-
gree.

He has achieved a track record in work-
ing with Indigenous artists and groups to 

achieve results that impact First Austra-
lians social and economic welfare in a very 
positive way.

Like most Indigenous Australians – indeed 
all Indigenous peoples around the world 
studied thus far – he is group oriented and 
looks towards improving the entire Indige-
nous community collectively, not just him-
self personally. He also believes that learn-
ing about Indigenous Australian culture will 
bring all Australians closer together. 

In the NITV interview mentioned above, 
Satour added that he has learned much 
personally and professionally in starting his 
own business. 
 
“I’ve learnt that not everyone will be on 
board with my vision and that’s ok. The 
journey and emotion of personal and pro-
fessional life almost become one. Also, to 
be clear about your intention for whatever 
it might be - meetings, phone calls, emails 
etc., if you can’t be clear and articulate it, 
you are wasting time.” he said in the inter-
view. 
  
Satour said that mentality and attitude are 
critical for any entrepreneurial success.  He 
also offered the following advice for any 
budding Indigenous entrepreneurs.
 
“When it gets tough, remember why you 
do what you do. For every setback and for 
every win, practice an attitude of grati-
tude because there is always a lesson to 
be learned. Even on the days when all you 
can be grateful for is that you woke up.”
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