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For Native American entrepreneur April 
Tinhorn, 43, working successfully in 
Indian Country is all about building and 
sustaining relationships with clients. 

“In working with tribal communities, 
it’s all about relationships. We are all 
about that and those relationships take 
time to build.” the mixed Hualapai/
Navajo/Chinese computer web devel-
oper and marketing consultant said in 
a recent phone interview. She certainly 
knows what she is talking about hav-
ing nurtured many clients from many 
industries. 

Tinhorn is the founder/owner of Tin-
horn Consulting, LLC, a full-service in-
tegrated marketing and consulting firm 
specializing in telling clients’ stories 
to the wider world. The firm’s clients 
come from a great variety of business-
es, including health care and wellness 
organizations, governments, education, 
and non-profit businesses. She also 
works with many tribal governments.
 
Tinhorn was born and raised on the 
Hualapai reservation located near the 
rim of the Grand Canyon in Arizona. 
Tinhorn Consulting LLC was founded on 
this reservation.

Growing up on the reservation, she 
said that her formative influence was 
her mother, a retired teacher and tribal 
politician. She was affected specifical-
ly by her mother’s work and activism 

within the community and she admired 
her mother’s achievements, even 
though she was a single parent. 
As a very young girl, Tinhorn knew she 
should be getting off the reservation to 
see the rest of the world. A voracious 
reader, she wanted to see all the places 
she read about. 

“I wanted to walk the Great Wall of 
China. I wanted to see all these plac-
es I had read about,” she said, with a 
laugh. 

Her life changed after being accepted 
into Arizona State University (ASU) 
on a full scholarship. She enrolled in a 
bachelor’s program in computer sci-
ence. 

In university, she immediately received 
a sense of being Hualapai. She became 
more aware of Indigenous history and 
Indigenous issues when she dated a 
young man who was from a nearby 
tribe. She encountered some of the Na-
tive American controversies surround-
ing the celebration of Thanksgiving 
Day, for example. 

Why should Hualapai people celebrate 
this day? She asks. ”I never really 
thought about the context of these 
things until then,” she said.  

But, she described her time at ASU as 
a “great experience.” She was only one 
of four female students in a course on 
computer science, and she was, as far 
as she knew, the only Native American 
in the computer science program. Her 
sense of identity only grew when she 
became involved with the American 
Indian Policy Institute, which she de-
scribed as her “Rez on campus.” 

She said she did her homework and re-
ceived mutual support at the Institute. 
“If it wasn’t for the Institute, I am sure 
it would have been a different experi-
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ence for me in college,” she said. 
After graduating from ASU, she was 
under obligation to work for some 
time with the federal government. She 
accepted a job as a web programmer 
at the National Security Agency in 
Maryland. Her work took her overseas 
where she finally fulfilled her wish of 
travelling abroad and seeing the places 
that she had only read about in books. 
In fact, she worked for a time as a 
systems administrator in Frankfurt, 
Germany. 

“I saw the Parthenon in Greece, the 
Sistine Chapel in Vatican City, and the 
Berlin Wall,” she said, with excitement 
in her voice.

After completing her master’s degree 
in computer science at Johns Hopkins 
University in Baltimore, she stayed in 
Maryland for some time. But, it was 
the terrorist attacks on 9/11 that con-
vinced her that it was time for her to 
return home to her reservation to be 
with family. 

After that experience, she was recruit-
ed by IBM-Arizona to work as a soft-
ware engineer. After finally leaving the 
government, she worked for IBM in 
Tucson, Arizona.  However, she felt it 
wasn’t a good fit for her personality. 

Her next job represented more of a 
turning point and a return to her Indig-
enous roots. A year later, she was hired 
by the Indian Health Service, the fed-
eral agency providing health services to 
federally-recognized Indian tribes. She 
worked as a webmaster and informa-
tion technology (IT) specialist for the 
Phoenix, Arizona area. 

“That was the first time I was working 
for and with Native Americans,” she 
recalled. 

At that time, she remembered an im-

portant lesson she learned as a child, 
“with gifts come responsibilities to-
wards the community.” So, she left the 
lucrative field of computer program-
ming to work with her community. 

Working with the Indian Health Ser-
vice, Tinhorn wanted to go out to the 
clinics and hospitals and take photo-
graphs to update the website. 

She worked with another Native 
American community during  the nine 
months she was the deputy executive 
director for the Seminole Tribe of Flori-
da’s Native Learning Center. 

From these experiences, she found the 
inspiration to start her own business. 
Established in September 2010, Tin-
horn Consulting operates on the princi-
ple of creating websites for clients that 
need help with re-design, a testament 
Tinhorn said to having a “great strate-
gic plan,” a plan that she specializes in 
providing. 

She said oftentimes that web develop-
ers tend to forget to ask clients some 
of the most basic questions, such as 
“who are you trying to reach?” “What 
are you trying to find?” And a more 
fundamental question: “Why do you 
want a website?”  She said answering 
these questions forces a client to dis-
cover their own strategic plan. 

In the way of obstacles and barriers 
she faced as a Native American entre-
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preneur, Tinhorn said she was unsure 
how difficult it would be for non-Native 
American entrepreneurs to develop 
their businesses, but she said she was 
taught how to deal with communities 
throughout Indian Country and she 
teaches others how to do it now. 

In the end, she returned to the theme 
about how relationships work in the 
Indigenous world. 

“If they don’t know you, they won’t do 
business with you,” she stated plainly. 

Tinhorn’s business vision and acumen 
has certainly been recognized. She re-
ceived recognition as a 2014 “40 under 
40 Native American Award” recipient 
by the National Center for American 
Indian Enterprise Development  – a 
non-profit organization that works to 
advance Native American economic 
development.
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